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  A bo u t  t he Cent r al Florida Cha pt er of A STD  

 

What is ASTD-CFC? I tôs hundreds of corporate learning professionals in the greater 

Orlando area, a part of the largest national organization dedicated to the advancement 

of corporate learning and performance for profit,  non-profit,  and government 

organizations. 
 

The Central Florida Chapter of ASTD (CFC-ASTD) was founded in 1979 and chartered 

in 1982, and has grown to be the largest and most influential organization serving 

learning professionals in Central Florida. 
 

CFC-ASTDôs mission statement is: Inform, Inspire, and Involve. Every initiative, event 

and activity our chapter invests in and supports one or more of these. 



Ta rg et  Aud ience  
 

 
 

CFC-ASTD is the leader in providing workplace learning 
and performance programming to the Central Florida 
community! The Chapter celebrated its 30th 
anniversary in 2013, and continues to be recognized as 
the premier opportunity for prof essionals to build their 
network and learn in support of their development! 

 
Our chapter provides professional development 

services to over 900 workplace learning and 

performance professionals in Orange, Lake, Seminole, 

Volusia Counties.  Members and associates of CFC- 

ASTD represent the major employers of Central Florida 

(e.g. Disney, Universal Studios, SeaWorld, Orange County Government, UCF, Florida Hospital, 

Lockheed Martin) and many are small business owners with years of experience, specializing 

in learning and performance. 
 

The membersô scope of workplace responsibility varies, including learning and performance, 

organizational development and human resources. In addition to being local members, nearly half 

of our members are also members of National ASTD. 

 

 

ÅBy sponsoring a meeting or advertising with us:  

ÅYou will directly reach learning professionals who could become 
customers for your product or service).  

ÅYou will raise your companyôs profile through generous 
acknowledgement of your support.  

ÅYour training and development personnel will be exposed to the 
latest and best practices in corporate learning. 

ÅWe offer sponsorship and advertisement plans to accommodate 
most any budget. 

ÅYou contribute to further learning and performance opportunities 
for our membership and the community . 

Why should (your organization) contribute 
your resources to ASTD-CFC? 



Ev en t  Sponso r shi p pr o g r am 
 
 

Members, Guests, and Vendors now have the opportunity to be even more involved 
in the regular monthly programs. By sponsoring a CFC-ASTD Event, you get to be a 
part of the excitement in a whole new way. Events are the lifeline of chapters like 
ours. However, they are also the greatest operating expense. Unfortunately, the 
larger and better the event, the more we are forced to charge to attend the event to 
offset the costs. In an effort to enhance the experience of attending a CFC-ASTD 
Event and still keep the attendee costs low, we have now agreed to offer the Event 
Sponsorship Program. 

 
 
 

Platinum Sponso r s  
 

Members: $500.00  Non -Members: $600.00  
 
 

Company/individual donates facilities or funds towards underwriting  a program. 
Company/individual in turn for their sponsorship receives: 

 

�‡ Two admissions to the program, all evening programs include dinner. 
�‡ Logo with up to 50 word company profile and website link on CFC-ASTD events 

page. 
�‡ Noted in all chapter e-mail blasts to more than 700 contacts as a Platinum. 

Sponsor of the event with their company logo and up to 50-word company profile 
and link to you web site. 

�‡ Up to 3 minutes at the podium to address the audience before the sponsored 
program begins. 

�‡ Up to 2 PowerPoint slides describing their product/service to be shown in front of 

the audience via an LCD projector before the sponsored program begins. 
�‡ A full table at the program for the purpose of showing marketing collateral. 
�‡ Marketing material placement at every seat. 

�‡ Opportunity to collect business cards to conduct a raffle that will be drawn at the 
end of the program. 

�‡ Listed as a valued supporter in the next issue of bi-monthly newsletter following 
program with Company Logo and up to 50 word company profile with link to your 
website. 

 

 
(Only One Platinum Sponsorship will be recognized for each program) 

 
 
 
 

(Continued on page 4) 


